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El nuevo gobierno apuesta a profundizar el vinculo bilateral. En este contexto, se
le presenta una serie de desafios en comercio e inversiones. El rol del swap.
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| % La Camara Argentino-China hard una mision comercial a Asia
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BIOGRAFIA nos
ilvia Karina Fiezzoni nacié el 27 de mayo de 1972. fracs

Es Abogada egresada de la UBA. Tiene un Mdster Cuer

en Derecho Econdmico Internacional y un Doctora- basa
enla

do en Derecho Internacional en la Republica Popular
China en idioma mandarin. Vocal titular de la Camara
Argentino-China, estd a cargo del China Desk del Es-
tudio Beccar Varela. Durante mas de ocho anos vivig
en el pais asidtico, lo que le permitio conocer las ne-
cesidades de sus empresarios al invertir en el exterior.,
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“ "Al negociar con una contraparte
china, la estrategia de éxito debe estar
dada en el hecho de que ambas partes
tengan beneficios. No se debe perder
la pacienciay hay que mantener una
actitud derespeto’. @@

N

o0 s importante distinguir si se
negocia con el Estado chino, provincia,
miinicipio, empresas estatales o
privadas. Las empresas estatales suelen
tener una vision a largo plazo en el
cumplimiento de las negociaciones”.”

N

8 "Segiuin mi experiencia, es
fundamental informarle al empresario
chino que, de acuerdo con nuestra
normativa, se garantiza a los extranjeros
los mismos derechos y obligaciones que
los ciudadanos locales’. ”

N

9 Lasdecisiones que toman los
'!sociadores chinos suelen fundarse
"‘l‘\'alures y principios, porlo que las
I"“"Cncias culturales son clavesy, si

l“ Y i3 e - - ,
S¢manejan bien, podrian generar el

'l‘l‘:::ﬂ (!el pl:(’)yeclo. Hay que lcnc-r en
2 L«:, ltllnhl(ill, queelcom promisose
\y rell!d F(’mhanza mutuay ésta

acton personal. @@

“ "Desde el punto de vista politico
y economico, el empresario chino -
prestarai atencion a que el gobierno
argentino disponga de un plan a
largo plazo. Busca previsibilidad

y normativas claras paralas
inversores’. @@ .

N

“ "Alinversor chino se lo debe
asesorarintegralmente en todas las areas
del Derecho, desde el planeamiento de

la inversion hasta su ejecucion. Cuando
trabajo para un cliente chino, me pongo

en susituacion’. 9@

ocios con China
Lavision de

Karina
Fiezzoni

La Doctora en Derecho Internacional y
miembro del estudio Beccar Varela senala
qué aspectos privilegiar en el momento de
negociar con inversores del pais asiatico.

Como hacer
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‘“producir vacunas
antiaftosa en China
es un gran desafio”
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“Manufacturing FMD vaccine in
China is a great challenge”

The People’s Republic of China has the largest pig population
in the world, with 700 million animals. Besides, it has twice as

many cows as Argentina - around 110 million heads-. Anditalso |

has 300 million other smaller ruminants. With these numbers,
keeping a good sanitary status is, of course, a titanic task. An

Argentine company has accepted the challenge and is expected |
to supply 40% of FMD (Food-and-mouth disease) vaccine re- |
quirements of that gigantic zoo universe. Such company is Bio- |
génesis Bagé and the plant that is at the last stage of construc- |

tion —with an investment of 60 million dollars- is in Yangling,
near Xi'an, in Shanghai. “China is the largest world market of
pigs and the largest world market demand of animal protein’)
summarizes Esteban Turic, director of Innovation and Business
for Asia of the Argentine capital company, in an interview with
OrientAr, The Yangling plant will serve 80% of pigs and the rest
of the ruminants. “It will be a world class and state-of-the-art
plant with investment of 60 million dollars’, Turic states. Biogé-

nesis Bagé owns 40% of the company, and 60% is Chinese capi- |
tal. By the end of 2016, the plant will be working at a first stage |

and a couple of years later it will reach full capacity, which will
mean 400 million dose a year.
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' How to do business with China,
according to Karina Fiezzoni

| Doctor in International Law, sitting member of the Argentine-
| Chinese Chamber and responsible for the China Desk at Bec-
car Varela Studio, Karina Fiezzoni considers that “when nego-
tiating with a Chinese counterpart, a successful strategy must
be based on the fact that both parties derive benefits. Patience
should not be lost and an attitude of respect must be kept”

On the other hand, Fiezzoni considers “it is important to make
a difference when negotiating with the Chinese state, province,
town, private or public companies. Public companies tend
to have a long-term vision in the course of negotiations” And
she adds: “According to my experience, it is vital to inform the
| Chinese business people that, according to our regulations,
| foreigners are granted the same rights and obligations as local
citizens”, After eight years living in the Asian country, Fiezzoni
highlights that “from the economic and political point of view,
| the Chinese entrepreneur will pay attention to an Argentine
government that has a long-term plan. They seek predictability
and clear rules for investment”, And she concludes: “The Chi-
nese business person must be advised comprehensively in all
areas of Law, from planning the investment to its execution.
When I work for a Chinese client, I put myself in his shoes”
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